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FOR IMMEDIATE RELEASE
Ohio Credit Unions explore ways to 
innovative ways to reach out to Ohioans
Dublin, OH (May 15, 2006) – The Ohio Credit Union League is hosting the 2006 Outreach Forum -- Living the Mission -- on May 23-24, to showcase new ways that Ohio credit unions are serving modest means Americans.
“The credit union industry is at an inflection point in our history … a point that has us facing a permanent and lasting shift in what it means to be a credit union,” according to Ohio Credit Union League Chairman Doug Fecher. 
The Outreach Forum will inform attendees of innovative outreach programs pioneered by their peers, such as the Stretch Pay Program, the Home Loan Relief program, Latino outreach, urban outreach, and the Community Investment Fund. These practical and executable outreach programs can easily be implemented at attendees’ credit union. 
The Stretch Pay Program is an alternative to payday lenders. The Home Loan Relief Program is a billion-dollar nationwide initiative to make below-market-rate mortgage loans available to Americans with household incomes at or below the median in their markets. The Community Investment Fund is a certified Community Development Financial Institution and New Markets Tax Credit Community Development Entity that invests equity and debt in banks, thrifts and credit unions (collectively, Community Development Banking Institutions or CDBIs) with a primary mission of community development.

The Outreach Forum’s packed agenda includes an evening reception with state legislators, legislative visits, and a number of special guests: House Minority Leader Joyce Beatty (D-Columbus), Steve Delfin of the National Credit Union Foundation, Lois Kitch of the Filene Research Institute, Mike Schenk of the Credit Union National Association, and Lee Butke of Corporate One Federal Credit Union. 
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Credit unions are member-owned financial cooperatives which are democratically controlled by the members. As not-for-profit financial institutions, credit unions return earning to their members in the form of dividends, lower loan rates, higher savings rates, and improved service.  Credit unions consistently rank the highest in customer satisfaction of any financial institutions, and have been Number 1 in every American Banker/Gallup poll conducted since 1989.
